Great ideas shared on the MIPPA listening session (May 14, 2020) 
· Live and interactive Zoom webinar series of :45 minutes each week on various topics with time for interactive Q&A as everyone views the speaker live. 
· One of our SHIP counseling sites/MIPPA enrollment centers hosted a drive in BINGO where MIPPA Info was shared with the participants. Apparently, they had a parking lot full of cars! This was in a rural county with low incidence of CV.
· ZOOM on Taking care of your mental and physical health BINGO. We maxed out attendance at 20 and I slipped in Medicare info and MIPPA info. It went well and I think can be "marketed" to senior centers.  
· Using Prezi which is a very interactive presentation option - https://prezi.com
 if anyone is interested.  We have found it to be a very engaging option for attendees.
· Our AAAD set up a company zoom account that we're using for volunteer training.
· Created YouTube videos
· Establish community relationship with your state Medicaid which allow you to apply for benefits online using the counselors email.   It does require a memo of understanding between your agency and the state. 
· Using phone, conference call, mail, faxing, anything to help get applications completed, signed and submitted
· Using scanning and prefilled application forms whenever possible
· Take advantage of the technologies on your cell/smart phone if you have one. Can you add a scan feature to your phone?  
· Educating the drivers of food delivery programs on your program, so they can add to the information provided on the flyer enhance flyer  
· Use partners, so far, are senior centers, OASIS and a private company (for new to medicare). 
· Monthly mailings to our surrounding Senior Centers, we also have a weekly radio spot to inform our beneficiaries of scams, COVPD-19 updates, MIPPA information; letting people know that we are still available to help them over the phone.  We also are doing weekly s\articles in the local newspapers and putting flyers up in our rural community. 
· Reached out to local politicians to let them know about our services.
· "Low Tech" ideas, such as Newspaper advertisements and TV. As well as, MOW stickers to reach the  many seniors who are not online
· Billboards are also a good route to go...
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